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PHAT HUY GIA TRI DI SAN VAN HOA
QUA VIEC PHAT TRIEN CAC CHUOI GIA TRI DU LICH
TAI VIET NAM

Nguyén Pic Thing

Tém tat: Nhitng ndm gén day, viéc khai thac cac di sén van héa dé phét trién du lich tai Viét Nam da duoc
trién khai tuong déi hiéu qua, du cho trong méi quan hé nay, tac déng nguoc lai tir du lich déi véi sw bén viing
ctia di sdn vén hoa la khéng thé tranh khdi. Méi quan hé tuong hé déc biét giita du lich va vén héa cén duoc
gidi quyét hai hoa: nho cé céc di sén vén héa ma xay dung duwoc nhiing sén phdm du lich déc séc, hap dén va
nguoc lai, nhor cé phat trién cac sén phdm du lich, xay dung cac chudi gia tri du lich van héa ma céc di sén vén
héa duroc quang béa réng réi, duwoc khai thac hiéu qué hon, ¢é chiéu séu hon.

Dé c6 duoc nhiing thanh tyu phat trién du lich van héa thoi gian qua, bén canh cac yéu té mang tinh nén
téng cda phat trién du lich thi yéu té cét I6i tao nén thanh cong vén la Viét Nam c6 mét kho tang di sén vén héa
vét thé, phi vat thé phong pht, da dang, c6 stic hdp dén déc biét. Mac du vay, néu khéng cé mét chién luot cu
thé xay dwng cac chudi gia tri du lich dua trén céc di sén vén héa tai Viét Nam thi viéc khai thac sé khong thé
dat hiéu qua téi da, loi ich kinh té téi da, déng thoi céc di sén dé khé ¢ thé tao duot st hap dan téi da trong
mét du khéch.
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Nguyén Birc Thang: Promoting the value of cultural heritage through development of
tourism value chains in Viet Nam

The recent exploitation of cultural heritages for tourism development in Viet Nam has been relatively
effectively and the impact of tourism on sustainability of cultural heritages is inevitable in this relationship,.
The special mutual relationship between tourism and culture should be maintained in a harmony: the
existence of cultural heritage makes unique and attractive tourism products possible and vice versa, the
development of tourism products and cultural tourism value chains contributes to the wide promotion and
more effective, deeper exploitation of cultural heritages.

The recent achievements of cultural tourism development were resulted from the fundamental factors
of tourism development. The core factor for success is a rich, diverse treasure of tangible and intangible
cultural heritage of Viet Nam which possesses a special attraction. Without a specific strategy for
development of cultural heritage-based tourism value chains in Viet Nam, it is impossible to get maximum
efficiency and economic benefits in their exploitation and maximum attraction of tourists.
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